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The development model toward innovative way of school as learning community under
the Office of the Primary Educational Service Area in Loei Province

Veeradej Maneenop
Muang Loei school under the Loei Primary Educational Service Area Office 1, Loei 42000, Thailand
E-mail address: laokhamhommv@gmail.com

Abstract

The purposes of this research were to (1) study an innovative way of school as learning
community; (2) study factors affecting the innovative way of school as learning community;
(3) construct a model of the development model toward an innovative way of school as learning
community; and (4) evaluate a model toward the development model toward an innovative way
of school as learning community under the Office of the Primary Educational Service Area in
Loei Province. The research methodology was a mixed method research using sequential
explanatory design. The research was divided into three phases; (I) to study the components of
Innovative Way of School as Learning Community using synthesis document analysis and in-
depth interview with five selected experts (purposive sampling) and CFA analysis. (II) to study
factors affecting the innovative way of school as learning community using Hierarchical Linear
Model. (III) construct and evaluate the model drafted using documents analysis and in-depth
interview from five selected experts, and using Multi-Attribute from a sample of 11 selected
experts. The instruments used in the study were semi-structured interviews verifying the
propriety, feasibility, accuracy and utility. Data were analyzed using basic statistics such as
frequency and percentage. The research found that; 1) A model toward toward Innovative Way
of School as Learning Community under the Office of the Primary Educational Service Area
in Loei Province include; (1) Leadership (2) Strategic planning (3) Using innovative strategy,
(4) Challenge vision and (5) Assessment and shares knowledge. 2) The school level, classroom
level and student level affected the innovative way of school as learning community. 3) The
development model toward an innovative way of school as learning community under the
Office of the Primary Educational Service Area in Loei Province as a whole showed that
propriety, feasibility, accuracy and utility at the highest level.
Keywords: The development model, innovative way of school as learning community
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The creative thinking development using lateral thinking technique with supporting web

for Mathayomsuksa 6 at Suwannaphum Pittayapaisarn School
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Abstract

The purposes of this research were (1) To study the results of the creative thinking development by lateral thinking
technique with supporting web of short film production and editing for Mathayomsuksa 6 (2) To study creative thinking
by lateral thinking technique with supporting web (3) To study the satisfaction of students for lateral thinking technique
with supporting web. The target group in the research was 34 students in mathayomsuksa 6 The research tools were learning
management plans. Memorandum Creativity test, satisfaction model, data analysis tools, including quantitative data
analysis Qualitative data analysis. The results of the research were as follows: (1) The creative thinking development by
lateral thinking technique with supporting web which increased creativity of students to meet the specified criteria. (2) The
students’ creativity study results consist of 3 cycles. Therefore, students had a continuous increase in their creativity score.
(3) The satisfaction of the students was at a high level. Students are satisfied with the correct and modern learning
arrangement.

Keywords: creativity, thinking outside the box, support web
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Development of Grade-12 students’ representational competence about Redox reaction through

model-based learning
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Abstract

The propose of this classroom action research was to examine the development of students’ representational
competence in redox reaction topic while engaging model-based learning. The participants of this study were 26 grade-12
students. The representational competence survey was used as a research tool. The data were analyzed and categorized
using criteria adapted from Kozma and Russell (2007). The results indicated that (1) after engaging model-based learning,
most of students represented the redox reaction at sub-microscopic level using visual and symbolic modes; (2) the
representation related with conceptual understanding in which students could improve representational competence even
though they have alternative concept in redox reaction. (3) questions relevant to analogy could support students’
representational competence at sub-microscopic and symbolic level which included verifying conceptual understanding.

Keywords: model-based learning, redox reaction, representational competence
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The development of 1" grade students’ media literacy using project-based learning in biology
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Abstract

The purpose of this classroom action research was to investigate the development of 1 1" grade students’ media
literacy using project-based learning in biology. The participants were 29 students in grade 11. The research instruments
were lesson plans and media literacy tests. Quantitative data were analyzed by mean, percentage and development score.
Qualitative data were analyzed by content analysis. The results showed that all students had improved their media literacy
after learning through project-based learning, students showed media literacy at medium level (55.17%) to good level
(44.83%). In addition, media creation seemed to be the most developed media literacy component, and had the development
score at high level. Meanwhile, media access, media analysis, and media evaluation had development score at medium
level.

Keywords: learning management in biology, media literacy, project-based learning
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Abstract

The purposes of this research were to study the Mathematical knowledge on linear equations in one variable by
using the STAR strategy with infographic. The sample group was 30 students in academic year 2019 from Wat Naunnoradit
School, Bangkok. They were selected by cluster random sampling technique. The research instruments are lesson plans by
using STAR strategy with infographic and Mathematical knowledge test. The result revealed that (1) the efficiency of
lesson plans by using STAR strategy with infographic was 74.94/74.87, (2) the average of the conceptual knowledge of
students taught by using STAR strategy with infographic was not less than 70 percent at .05 level of significance and (3)
the average of the procedural knowledge of students taught by using STAR strategy with infographic was not less than 70
percent at .05 level of significance.

Keywords: conceptual knowledge, infographic, mathematical knowledge, procedural knowledge, STAR strategy
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The lesson plan development based on integrating community wisdom of using Papyrus from

schools in Wiang Nuea Sub District, Wiang Chai, Chiang Rai
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Abstract

This research aimed to develop the lesson plan by integrating using papyrus wisdom which focused on the
collaboration from people and teachers in the community. The samples included the professions of using papyrus in the
community and the teachers from occupations department in Wiang Nuea. The research instrument was an in-depth
interview and the evaluation of Index of Item Objective Congruence (IOC) by analyzing content and the congruence. The
result showed that the lesson plans were developed based on National Core Curriculum (B.E.2008). The occupation
department set the scope of content by integrating using papyrus wisdom in community. There were seven steps of setting
the content including (1) investigating problems and needs by group discussion, (2) analyzing course description,
(3) analyzing course objectives, (4) analyzing course indicators, (5) analyzing teaching and learning process, (6) analyzing
the lesson plans, and (7) analyzing the learning resources. Apart from that, four lesson plans were set. Two lessons plans
were set for primary including making papyrus paper and product from papyrus. Another two lessons plans were set for
secondary including the wisdom of using papyrus in community and making papyrus products. All four lessons plans got
the objective congurence at 1.00.

Keywords: Papyrus, lesson plan, wisdom
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The development of training course for enhance career skills of housewives in Wiangnue, Wiangchai,

Chiang Rai Province
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Abstract

This research aims to develop vocational skills courses from the resource-based community. Study achievement and
satisfaction of applying the training courses to enhance occupational skills for housewives. The sample of this study is 30
housewives. The instruments used in the research were questionnaire, assessment form for curriculum suitability and
consistency, Use questionnaires, curriculum suitability and consistency assessment, achievement test. And Satisfaction
Assessment Form. Data were analyzed using percentage, mean, standard deviation and index of item objective congruence.
Results of the study were: the course consists of 7 elements (1) principles and reasons (2) objective (3) content (4) structure
(5) training activities (6) media/materials (7) evaluation. The appropriateness of the course elements is so good, and consistency
of course elements are consistent across all aspects. The training achievement was higher than before training. Participants
have skills in training at a high level. And the satisfaction of trainees from training courses was at the highest level.

Keywords: career skills, curriculum development, Wiangnue
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Abstract

The purpose of this research was to investigate the development a class of grade 10 student’ productive thinking
using Model-Based Inquiry in biodiversity. The participants were 27 tenth-grade students. The research instruments were
2 lesson plans and productive thinking form. Students’ answers were analyzed by descriptive statistics and content analysis.
The result showed that after learning through Model-Based Inquiry, students showed productive thinking at good X= 30,
22.22%) to excellence ()_( =34.5, 77.78%) level. Moreover, the result showed that productive thinking is creative thinking
is the highest.

Keywords: biodiversity, model-based inquiry, productive thinking
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Abstract

The purposes of this research were to (1) study physics problem solving abilities and metacognition of students
and (2) examine fitness of conceptual framework showing components and relationship between metacognition and physics
problem solving abilities with the empirical evidences. Samples were 187 upper secondary school students. Data were
analyzed using descriptive statistics and structural equation model. Research results revealed that (1) physics problem
solving abilities were in the moderate level and metacognition was in the high level and (2) conceptual framework was
fitted to the empirical evidences. Metacognition had positive effect on physics problem solving abilities. Physics problem
solving abilities components were identifying variables, equations, problem solving procedures, magnitude and unit of
answer. Metacognition components were knowledge of cognition and regulation of cognition.

Keywords: metacognition, physics problem solving abilities
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The survey of learning experience regarding computing science and assessment of computational

thinking of high school students
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Abstract

The objectives of this research are to investigate students’ learning experiences regarding computing science and
assess their computational thinking. Data were collected from 48 students by a questionnaire and a computational thinking
test and analyzed using descriptive statistics and inductive approach. The findings indicated that the students strongly
agreed that computing science were important and essential for all, but only 29.16 percent of them had sound understanding
of its definition. The majority of the students agreed that computing science has been playing a role in scientific research,
but 85.4 percent of them had never studied computing science. The results from computational thinking test showed that
more than 60 percent of students have high level of computational thinking.

Keywords: bioinformatics, computational thinking, computing science
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Parents’ roles in learning at home of elementary inclusive students: A case study of
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Abstract

The purpose of this research was to study the parents’ roles in learning at home. The research based on Hoover-
Dempsey and Sandler’s parent involvement model. Interview, audio recording and home visit observation were employed
to 8 parents who parenting 8 special needs students attended elementary inclusive classrooms in 2019. The data was
analyzed by content analysis. The finding showed that 1 parent instructed the child, 1 provided tutor, and 6 supported when
needed. In environment management, 3 parents scheduled learning time and set quiet area, and 5 parents gave students
choices when and where to learn. In encouragement, all parents encouraged and guided students to ask teachers when they
struggled. Also, parents reinforced with playtime and watching TV when students completed their works. Finally, the
parents’ need was to contact class teachers, inquiring about after school tutoring program and their child’s learning and
behaviors.

Keywords: inclusive students, learning at home, parent’s roles
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Abstract

This research the objectives are to (1) create the development model of Smart Quality way Classroom Under the
concept of education 4.0 (2) Evaluate the development model of Smart Quality way Classroom Under the concept of
education 4.0, Mixed Method Research with a descriptive design divided the research into 3 steps. Evaluate the model
Development By organizing a discussion meeting for a group of 9 qualified persons and Multi - Attribute Consensus
Reaching, Data was analyzed using basic statistics such as frequency and percentage which were then summarized and
presenting. The research results were found that (1) The development model of Smart Quality way Classroom Under the
concept of education 4.0, consists of 6 stages as follows: Step 1: Set the main mission framework, Step 2: Strengthen the
team potential, Step 3 lead to action, Step 4 Accelerate the follow-up, step 5, ask for results, and step 6 coordinate success
(2) the evaluation of the development model in terms of coverage. Suitability With possibility and benefits Are in most all
aspects and passed the assessment criteria.

Keywords: Smart Quality way Classroom, the development model, the Loei Primary Educational Service Area Office 1
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Solving problem thinking abilities using Weir Model with social media at

Kaennakhon Wittayalai School
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Abstract

The purposes of this classroom action research has three objects consist (1) To study the results of solving problem
thinking 2) To study abilities of solving problem thinking (3) To study the satisfaction of students for solving problem
thinking abilities using Weir model with social media. The target group was 44 students at Kaennakhon Wittayalai school.
The research instruments were learning management plan, interview form, student journals, solving problem test and
satisfaction questionnaire. The statistics used mean, percentage and standard deviation. The results of the research as
follows: (1) Development of solving problem thinking increased to meet the specified criteria. (2) The students’ solving
problem thinking abilities increase continuously in their score. (3) The satisfaction of the students was at a high level. The
abilities of solving problem thinking could be analyzed by interview form and student journals consist of 4 steps as follows:
problem identification, problem analysis, problem solution and result of problem solution.

Keywords: social media, solving problem thinking, Weir model
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Abstract

The objectives of this research were to (1) to study of community participatory action research personal in the
faculty of industrial education, (2) to develop and evaluate the model of enhancing teachers’ competency by community
participatory action research in the faculty of industrial education. The populations in this research were 80 lectures of the
faculty of industrial education. The research instruments were questionnaire, achievement test, and evaluation form. The
data analysis were frequency, percentage, the average, and standard deviation The results of the study were (1) The study
of community participatory action research personal in the faculty of industrial education was at very high level (Y =391,
SD = 0.71), have good attitude (i= 3.74, SD = 0.76) and score of achievement at good level (74.68) (2) The model of
enhancing teachers’ competency by community participatory action research in the faculty of industrial education consisted
of three steps: plan, action, and evaluate and observe, and the results of model evaluation with agree level ( X= 3.91,
SD=0.61)

Keywords: potentiality, encourage, community participatory action research personnel
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A study of mathematics errors and misconception in the addition and subtraction of fractions of
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Abstract

This research aims to study the Mathematics Errors and Misconception in the Addition and Subtraction of
Fractions. The sample group that used in this study is 140 students of Prathomsuksa 6 Students of Watabeak’s school
Network, Office of Primary Education Chaiyaphum Zone 3 in the second semester of the academic year 2020, by cluster
random sampling. Tools used in this research is the concept of mathematical diagnostic test on the Addition and Subtraction
of Fractions consist of 16 items 4-multiple choices and 4 items subjective test, total 20 items. Data were analyzed by
frequency, percentage. The result of this research showed that the students have mathematics errors and misconception in
4 fields were interpretation, the definition, technical errors and unverified solutions. The study revealed the following
causes of mathematics errors and misconception: misinterpretation, misused data, lack of basic knowledge in the Addition
of Fractions, lack of computing skill and lack of careful thinking in computing, misinterpreting instructions and not
completing the test.

Keywords: addition and subtraction of fractions, mathematics errors and misconception
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to develop the critical thinking skills of students at risk with learning disabilities in grade 6
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Abstract

The purpose of this research was to develop the critical thinking skills of students at risk of learning disabilities.
The participants were three students at risk of learning disabilities in grade 6, semester 1 of the 2020 academic year, which
was selected by purposive sampling. The research instruments were (1) learning management plans through inquiry-based
processing and conceptual mapping (2) concept map record form (3) critical thinking skills evaluation form and
(4) “interesting living thing” test. Data was collected through learning management for students 16 times. Data were
analyzed by distributing frequency in percentage to compare the scores before and after learning management. The research
results were found that all three participants have improved in making conceptual diagrams and have a high score on critical
thinking skills in a very good quality level. In addition, all participants have “interesting living thing” test scores higher
than before studying accounted for 70, 65, and 80 percent in participants number 1, 2, and 3 respectively.

Keywords: critical thinking skills, learning management program through inquiry-based processing
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Developing of experience based learning and facilitator skills to nature and environmental staffs in

Suan Phueng District, Ratchaburi Province
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Abstract

The objectives of this research are to develop the knowledge transfer process using experience based learning
and facilitator skills to reach the learning outcome. The sample group consisted of 10 staffs from Nature Education Park
and selected 100 students in Ratchaburi Province. There are 3 steps of process including (1) learning theory training,
(2) learning design and (3) practicing in real situation. The content analysis indicated that staffs were able to design suitable
activities for students, likewise, students got more interest and interaction.

Keywords: experience based learning, facilitator skills, learning design process
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The role of taxes as automatic stabilizer: A case study of Thailand
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Abstract

The purpose of this study is to examine taxes as automatic stabilizers in Thailand from
the second half of 1993 until the first half of 2020. This study uses secondary data from the
Fiscal Policy Office and the Office of the Nation Economic and Social Development Council
(NESDC). This study is based on the Cyclically Adjusted Balance model (CAB). We examine
taxes through the sizes of automatic stabilizers by multiplying the output gap and the elasticity
of each tax type. We estimate the output gap through the HP filter and the elasticity of each tax
type with respect to nominal gross national income by using a double-log function. The
findings pointed out when national gross domestic product changes by (1%), on the averages,
personal and corporate income tax change by (0.549% and 0.951%, respectively). When we
compared stabilizers between personal and corporate income tax, we found personal income
tax made the output gap closed to potential GDP, but corporate income tax did not. In other
words, personal income tax could reduce the economic fluctuations, although the size of the
automatic stabilizer of corporate income tax was larger. Thus, policymakers can use this to
assess and plan taxation.
Keywords: automatic stabilizer, taxes, Thailand
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The impact of the COVID-19 epidemic on the volatility of the Thai stock market and some

interesting industries

v da <
A3IUY IA1A1NITY

Sorawat Wisalaporn

a o [ 4 a 1Y 4
MAIFUATHIMAATNHATUASNINIINT AUSIATHIATAT UH1INQUNHATAITAT NTIUNNA 10900
Department of Agricultural and Resource Economics, Kasetsart University, Bangkok 10900, Thailand

E-mail address: sorawat.w@ku.th

UNALo
a o Qy dyw o dﬁg A = A £ [ [ o
NUITeFULTAMVUNBANYINANTZN UYL COVID-19 NTiABANUANKINYDIAAIAKENNSNE [Ny
TunmsaunazluvisgaamnssuiiiaulaTag 9@y GARCH naz GIR-GARCH wamsanu1agllddoq
o Y v o = @ é’ 1 A J v 9
Uszms Usgmsusn covip-19 ldaaandnnind Inelumwswiinnudusuiniiy udezdanuaieiuiely
ueazgAa1ngsN Usymsdaudednauazindieiinasdia bimidudeanuduniuvesaarananninglne
(Asymmetric quality of information)

o o U

4 [ o d 1
AaIneY: miﬁﬂmmmwumu, Glﬁ']ﬂﬂaﬂVIiWEJLl“H\T]Ji%!‘ﬂﬁVLVIEJ, COVID-19, GARCH

Abstract

This research was conducted to study the effects of COVID-19 on the volatility of the Thai stock exchange in
general and in some interesting industries by using the GARCH and GJR-GARCH models. All in all, COVID-19 makes
the Thai stock market more volatile as a whole, although there are some differences among industries. Next, good news
and bad news have an asymmetric quality of information on volatility of the stock exchange of Thailand.

Keywords: COVID-19, GARCH, the Stock Exchange of Thailand, volatility Study
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The impact of the COVID-19 epidemic on the volatility of Thai exchange rates on major currencies
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Abstract

The study was aimed to assess the impact of COVID-19 on volatility of the Thai Baht exchange rate on other
major currencies by utilizing GARCH and GJR-GARCH models. In conclusion, the volatility of the exchange rates as a
whole is higher due to COVID-19, although there are some differences in each exchange rate. Finally, good news and bad
news have an asymmetric quality of information on volatility of the exchange rates.

Keywords: COVID-19, exchange rate of Thailand, GARCH, study of volatility
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Thailand’ load forecast with technological innovation - Electric Vehicle (EV)
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Abstract

Recently, electric vehicle disrupted demand for electric. To reserve the demand and reduce the effect from
mismatching demand and supply, we have to use the precise prediction. This study on Thailand’s load forecast by using
electric vehicle via Neuro-Fuzzy System, or Adaptive Neuro-Fuzzy Inference System (ANFIS). The study result shows
that the Mean Absolute Percentage Error (MAPE) is low, which reflect the precision to predict demand for electric.
Therefore, we can use ANFIS to evaluate demand and efficiency matching electric demand and supply in Thailand.

Keywords: electric vehicles
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The study of factors affecting in product purchases via e-commerce system, case study:
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Abstract

This research has the objective to study the general characteristics of consumers and to compare the differences
that affect the factors affecting the purchase of products through e-commerce system. The sample used in the research was
400 people. The research instruments were questionnaires. The statistics used for data analysis were percentage, mean,
standard deviation and Oneway Anova. The results of the research showed that Demographic characteristics Most of them
are female, Age between 2640 years old, Bachelor degree, Occupation in government service / state enterprise, Average
monthly income is less than 10,000 baht. Factors affecting purchasing products through e-commerce system. The overall
opinion level of the respondents was very important. When analyzed individually, it was found that the aspect with the
highest mean was product purchasing behavior. And comparison of opinions, demographic data. By classification by
gender, the importance of online shopping differs. Significance at .05.

Keywords: behavior, purchase of products, electronic commerce system
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Impacts of telepresence and flow on brand engagement in Facebook page
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Abstract

The main objective of this research is to study online engagement as a dependent variable and telepresence &
flow as independent variables. Using Web Survey to collect data, this quantitative research received feedbacks from 377
samples who have liked and/or followed an official Facebook page of UnderArmour Thailand for at least one month. The
findings confirm that whereas four dimensions of telepresence influence online engagement significantly at p value < .05,
the other two dimensions contribute marginally toward online engagement at p value <.1. Regarding flow, this study found
that only two dimensions—concentration and enjoyment—influence online engagement at p value < .05 and < .1,
respectively. At the end, this research discusses the implications and limitation of its findings both academically and
practically.

Keywords: brand engagement, Facebook marketing, flow, telepresence
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Marketing strategy of processed seafood business: Case study of Pongkaidoo International

Company Limited
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Abstract

The objectives of this research were to 5 Forces analysis, SWOT Analysis and TOWS Matrix. Based on document
data and focus group discussion, with 5 executives and marketing staff participating. The results of study found that the
business has a lower competitive advantage, the internal and external environment of the business of strengths, weaknesses,
opportunities and obstacles affect business operations. Therefore define marketing strategies as follows: Proactive strategy
is to expand the market nationwide and overseas in the future, managing raw materials and advertising products with
modern technology. Preventive strategy is to sell rare products, store raw materials to support the lack of market, and special
promotions to existing customers. The correct strategy is to increase sales channels through various food delivery apps.

Defensive strategy is to expand the market to other channels such as souvenir shops or 7-11 and offer festive promotions.

Keywords: competitive advantage, marketing strategy, seafood busines
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Production, marketing, cost and return of organic butterfly pea. at Raitong Organic Farm Co., Ltd.
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Abstract

This research aimed to study the situation of organic butterfly pea production, marketing, cost and return at
Raitong Organics Farm Co., Ltd. By studying from in-depth interviews. Found that an area of organic butterfly pea
cultivation 187.5 square meters. The average dry yield is 3,090 grams per month. Selling at 600 baht per kilogram. There
is a marketing channel that is sold on Facebook Page, Instagram and booths. And from the SWOT analysis, its strength is
that it is an organic product that has certified organic standards both in Thailand and abroad. And there is also a system to
check back to farmers. Among the weaknesses and obstacles is the productivity is easily damaged. And from the cost-return
analysis, it was found that the total cost was 55,612.36 baht per year. Revenue from sales of 22,248 baht per year. Found
loss of 33,364.36 baht per year. Which requires cost reduction or added value to the product in order to make the business
more profitable.

Keywords: costs and returns, marketing, organic butterfly pea, production
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Factors related to purchase decisions on fashion products in online channels of Thai consumers
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Abstract

This research aims to study the factors related to the purchase decisions on fashion products in online channels
among Thai consumers in the Generation Y group. The sample group in the quantitative research was comprised 400 Thai
consumers from the Generation Y group who bought fashion products on online channels. The results showed that
consumers with a different income made different purchase decisions. The marketing mix in terms of customers had a
moderate correlation over purchase decision on fashion products and goes in the same direction with a statistical
significance

Keywords: fashion products, Generation Y group, online channels, purchase decisions
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Abstract

This study purposes of the factors influencing of learning organization building for logistics entrepreneur in
lower central province. Questionnaires were used as research tools gathering data from 400 individuals in for logistics
entrepreneur in lower central province. The multiple regression statistic was applied to test hypotheses. The test resulted of
the learning organization model was composed of 5 factors: (1) climate (3 = .438) (2) organization system ([3 = .224)
(3) Motivation (3 = .182) (4) Mission and Strategy (§ =.151) and (5) culture (8 =.115). These factors influenced influence
to learning organization for logistics entrepreneur in lower central province 85.8 percent (R2 = .858) with statistical
significance at the .05 level.

Keywords: entrepreneur, logistics, learning organization
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Abstract

The purposes of this study were to investigate the factors associated with selection of the elderly emergency
medicine services in Muang district Nakhon Pathom province. Questionnaires were used as research tools gathering data
from 395 individuals in Muang district Nakhon Pathom province. The descriptive statistics and Pearson's correlation
coefficient were analyzed. The results of this study showed the marketing mix factor average value high to low were
product, price, process, people, physical, promotion and place respectively. The relationship of the data with statistical
significance at the level .5.

Keywords: services, elderly people, emergency medical
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Abstract

The objectives of this research were to study the relationship between perception of service innovation, perceived
benefit (functional, emotional, price and social) and willingness to pay. This study was quantitative research that used
questionnaire for collecting data. The samples were 400 participants of consumers via modern vending machine in Bangkok
by the multi-stage sampling survey data. Structural equation model (SEM) was analyzed using AMOS program. Clearly,
statistic results showed that perceived benefit had a positive effect on perceived of service innovation and willingness to
pay. The results also revealed that perceived of service innovation a positive effect on willingness to pay as a mediating
variable accentuating the relationship between perceived benefit and willingness to pay of consumers via modern vending
machine in Bangkok.

Keywords: modern vending machine, perceived benefit, perception of service innovation, willingness to pay
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Abstract

This paper proposed a conceptual framework to explain the bullying in workplace that has co-workers traveled
from COVID-19 high-risk area as targets. These behaviors affect employee’s work performance including negative impact
for the organization. The researcher has studied and gathered theories framework and pattern of bullying via literature
review and proposed the theoretical framework of workplace bullying in COVID-19 era. This framework categorized
factors of bullying that based on drivers including fear of infection, lack of awareness, prejudice, and satisfaction together
with facilitators including society, media, and beliefs referenced from The Health Stigma and Discrimination, Stigma-
Based Bullying framework and Social Learning Theory. The assumption of the study is the increase in knowledge amongst
researchers for further developing and benefit for human resource to prevent these misbehaviors in organizations.

Keywords: bullying, COVID-19, stigma
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Abstract

This qualitative research aims to study the operations and management processes and the personnel’s desired
characteristics of the exhibition industry. Four professional exhibition organizers and three supportive firms are
purposefully selected to be key informants. In-depth interview is the main data collection method in this study. The research
results present a process of the exhibition operations and management and the desired characteristics of personnel in this
industry. The findings will be the guideline for managing an exhibition and the development of capability and capacity of
human resources to meet industry demand.

Keywords: exhibition, exhibition management process, desired characteristic
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Abstract

The objectives of this research were to study the marketing mix factors affecting the satisfaction of the Kerry
Express service of Kasetsart University Kamphaeng Saen Campus students. The sample research was Kasetsart University
Kamphaeng Saen Campus students 400 used in Kerry Express by using accidental sampling/ convenience sampling and
used online questionnaires as a tool to collect data. The statistics used to analyze the data were percentage, mean, standard
deviation. The statistical analysis: T-test, one-way analysis of variance (One-Way ANOVA), and multiple regression
analysis were used significantly (p <.05).

Keywords: Kerry express, Marketing mix (7P’s), satisfaction
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Abstract

The purpose of this research is to acknowledge the factors that satisfied the consumers by using the GrabFood
application in Bangkok which we use the purposive sampling method to the group of customers who have used the service
only around 400 sets. Besides, we use an online questionnaire as a research instrument. There is a strict examination of
experts. The statistic that we are using to analyze data is Descriptive Statistics. It includes Percentage, Arithmetic, Standard
Deviation, and inferential statistics that are used to analyze is multiple regression, t-test, F-test and Least Significant
Difference (LSD). The results showed that consumers who use GrabFood delivery online service are very satisfied with
the overall Technology Acceptance Factor. in recognition of the Perceived Usefulness With the highest average (X =4.20)
The second is the Perceived ease of use (i =4.13) Attitude Toward Using ()_( =4.13) and Behavioral Intention (i =4.10),
respectively.

Keywords: application, satisfaction, technology acceptance
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Factors affecting the behavior of the passengers’ choice for airline services a comparison study

between Thai Airways and Bangkok Airways, Bangkok-Samui flights
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Abstract

This quantitative research aimed to study personal factors, attitudes, and factors of the service marketing mix
(7Ps) that affected behavior the passenger’s choosing service of Thai Airways and Bangkok Airways, Bangkok-Samui
flights. The sample group of 400 participants is Thai passengers with travel experience using Thai Airways or Bangkok
Airways on the Bangkok-Samui flight by using accidental sampling. The result of the research, every aspect of personal
factors was different It does not affect the behavior of the passenger’s choosing service of Thai Airways. For Bangkok
Airways with different sex and levels of education, it did not affect, but the age, occupation, and average monthly income
were different therefore affect behavior the passenger’s choosing service. The attitudes and factors of the service marketing
mix (7Ps) were different. This does not affect the behavior of the passengers choosing the service of both airlines.
Statistically at the .05 significant level.

Keywords: Bangkok Airways, Thai Airways, the behavior of the passengers’ choice
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Satisfaction of passengers using online check-in service
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Abstract

The objective of this study was to study the factors that affect the satisfaction of the passengers using the online
check-in service. It is a quantitative research. Survey research using online questionnaire as a tool to collect data. A sample
of 400 people was used to analyze descriptive statistics and inferential statistics analysis for data analysis. The study found
that most of there are 4 factors that perceived ease of use, perceived usefulness, attitudes and behavioral intention to use. It
was found that the highest average was Attitude (i = 4.44) and Satisfaction was found that the highest average was Word
of Mouth (X = 4.37).

Keywords: online check-in, satisfaction, technology acceptance
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Application of AHP-TOPSIS and entropy TOPSIS for financial performance evaluation of

information and communication technology firms in the securities exchange of Thailand
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Abstract

The proposes of this research were to evaluate the financial performance of listed firms in the information
technology and communications sector, Stock Exchange of Thailand and to compare their rankings using varied methods
namely, return to equity ratio, Equal-weighted TOPSIS, Entropy TOPSIS and AHP-TOPSIS. The study evaluated 14 listed
firms in the information and communication technology industry, whose 6 years financial data (2013 to 2018) available in
Thompson Reuter database. 9 financial ratios obtained from literature reviewed were used as evaluating criteria. The study
found that there were significant differences in the results using different methods. For example, rankings with Entropy
TOPSIS and AHP-TOPSIS differed at a significant level of 0.01 based on Spearman rank-order correlation analysis.

Keywords: AHP, financial performance evaluation, ICT, MCDM, TOPSIS
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Abstract

The objective of this research was to create value portfolios and value portfolios hedging with financial
instruments. The data is from Stock Exchange of Thailand (SET) and Thailand Futures Exchange (TFEX) during 2015 to
2020.The derivatives are by quarter of the Set 50 Index option. The study analysis descriptive statistic, Sharpe ratios and
Treynor ratios to compare performances, and One-way ANOVA analysis for performance tests. The results indicate that
there is no value added from hedging.

Keywords: derivatives, hedging, investment portfolio, put option, value portfolio

40



P
v A

mM3dszumaimnmsvesinndenyasmans asai 59 AVUATHFMANTLAZUTINTFINY

Taudnvesdnsimlsaediunumsasnuuuuiivnam

Earning per share momentum and value investing

= A v w d o d
53103 Aa1aU™*, aUNUS IHASIHUN

Teerakorn Tulasueb"*, Sampan Nettayanun

MAIFITITFIN ABILUTMNTFINY IRTHFNAAS Ay MITRMT W INeduwsans WugyTan 65000
Department of Business Administration, Faculty of Business Economics and Communications,
Naresuan University, Phitsanulok 65000, Thailand

* Corresponding author. E-mail address: cavalry ohm@hotmail.com

U U
UNANED
ae 2 Ao = v o J ' @ 13 3 ' Y v 9 '
qm’mﬂﬁvuumﬁﬂmmmmauwuﬁizmwﬂmuummmammﬂmawu umﬁammmmuuﬂmﬂﬂu

a

1 v

@ @ J ' o ' o o [ o
amanannindunslszmalne (SET) Tagl¥oasidau PBV uag EPS lumisdanquanning lasyhmsdaideniu

@

A AA o A o o 4 X Yy s o & o
LW@ﬂTiﬁﬂVJuslu SET100 nuaday PBV ﬁﬂ\iﬂWﬂUhlﬂ‘HTﬂ@'ﬁW PBV wqwuiﬂﬂhnuwnﬂmw PBV FINFANUIU 25
v

'
A =

o I a a @ §
duwsnmaailunesaludlelunnqil mesaludTouny value) naz mssadoniuiionisasulu SET100 #l)

a
Y

o A 2 = A A YR TIRl Y a o w o = Ay A A
gasmsuIuves EPS mnigaiioiisunuilneumiioediau llwmisasimaiuiiuves EPS Alianfosngaiiie
- o Ay Y o A Y o o Aa o A 2 A Yy s a
MeuAUIno U AAABNTUTIUIN 25 AIINANTATIMIINVAIUYDY EPS mnfigamaiiuiunesalnale
v
(Woia11laTeuuy Momentum) 113991 Rebalance woinlnl@Tonn 1 Taauail a.e. 2015 891 a1 2020 wunms
Y s a D) ' 9 v A o s a o A o
vanosa IaTonuuiunamannsoadunansuunulduiniiga madanesalva Touuy Tumudulinnuduniu
A v sy 1 ax 2 ¢ a P v '
YoaranoUununaoud g luanumsain lildng eisdesnesalddloauisaadwnanouunulduinnm
NARDULNUYDIAAIA

[y 9 '

mdnn: mIasuiugua, Tuwudy, oasii lsaeiu

Abstract

This research investigates the relationship between momentum of earnings per share and value investing in the
Stock Exchange of Thailand. The PBV and EPS ratios were used to portfolio. Selecting stocks for investment in SET100.
PBYV ratios sorted to a higher PBV ratios. By using the top 25 stocks with the lowest PBV ratios to create their portfolio
every year (Value portfolio). Selection of stocks for investment in SET100. The highest EPS ratios growth compared to the
previous year. Select the top 25 stocks with the greatest EPS gain to create a portfolio (Momentum portfolio). By doing
portfolio rebalance every 1 year from 2015 to 2020. It was found that the value portfolio management can generate the
most returns. Momentum portfolio have relatively high returns volatility in unusual situations. Both portfolios generate
more returns than market returns.

Keywords: value investing, momentum, earning per share
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Abstract

The objective of this research was to examine the relationship between Twitter sentiment and the returns from
momentum investing. The data was from Exchange Traded Fund (ETF)’s returns and Twitter’s tweets from January 2015
to December 2019. The statistics used to analyze the data were Pearson correlations, unit root test, and Granger causality.
The result indicates that there is a relationship between Twitter sentiment and the returns of momentum investing.
Moreover, the Granger causality test finds that only the returns from the momentum investing cause the changes of Twitter’s
sentiment.

Keywords: Granger causality, momentum investing, sentiment, unit root test
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Abstract

The objective of this research article on behavioral intention of health tourists toward Thai herbs and traditional
medicine in Maha Sarakham Province is to study 1) the current situation of health tourism toward Thai herbs and traditional
medicine and 2) behavioral intention of health tourists toward Thai herbs and traditional medicine in Maha Sarakham
Province. The sample group included 400 Thai tourists, and questionnaires were used for data collection. The statistics
used for data analysis were frequency, percentage, standard deviation, mean and weighted average. The findings revealed
that most of the health tourists were adults aged between 51-60 years old. They were both general tourists and one-day-
trip tourists. Most of them traveled for recreational purposes and to worship sacred things. The health-related activities
included massage, eating local food, using herbal products and eating healthy food. Most of the tourists took safety and
quality of herbal products as priority.

Keywords: behavioral intention, health tourism, herbs, Thai traditional medicine
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A conceptual framework of the impact of organizational restructuring on employee performance

and organizational commitment of state enterprise employees

rieaiia AN+, H¥eywad YeyAs s30T

Piangpim Pitak*, Waranpong Boonsiritomachai

MAIIANMITAMT AUZUTMITFIN UHIINOIBUNBATAEAT NTUNN 10900

Department of Management, Faculty of Business Administration, Kasetsart University, Bangkok 10900, Thailand

* Corresponding author. E-mail address: piangpim.p@ku.th

unfinge

unamiuauenseunuiAalumsasnaeuransznuanmsUiuTnseaiiednsifidonants
Ufianuazanugniudoesnnsvesminuigiamne TagnsoumnAaiinaueiantunnmsnun Iy
assunssuiinmdestuadniusszninguanzlumshauiuransUfifouasanusniudessinsves
winauitesdnsiinsdiuTassadis sinmsnuniuassunssuidunuhouisednlng 1§dnsnsdsu
Tassafuuuinmsaasiuauninau GT'Nwai]mmsﬁﬂy1dau1ﬂmjl§uwui1dqwaﬂizwuﬁ’mamiaqsumazGlumi
W wamsUfiiaau uaganugniiudesians udluuemsAneinuhdwadiuuon %uas_jﬁummmmﬁwm
FnsUsulaseafuazanuuandivesazeaing snnadalinsnerewfinydianuuandavesansznuan
msd§uTaseadwesdnsuuuiivas lifimsaasmaumina e hiswsoaunalddany dmsudszmalneds
lifimsfnpwansznunnmstiuiassadnludunvessgdamie Falifulouesaasauminag sufunsou
uuaﬁﬂfj%’qﬁuﬁumﬁmﬂuummq“lﬁ’mﬁﬂmawj'ﬁms“lu%gﬁﬁmﬁ%ﬁmmm’h%mﬂﬁuLﬁmﬁuwamnmiﬁu
Tassadwiifidenanmsifinanunazanusniudessdns Wulss Temisuesdnsiimdsinsansadonldnagns
55 Tnseads nazdmianinisomusug luewian

o o W

o % o A oa
Aangy: ﬂﬁ‘l]ﬁ‘]JIﬂﬁQﬁ%lNﬂQﬂﬂﬁ, ﬂ?ﬂlllﬂﬂwuﬂi’)@\iﬁ'ﬂi, wamaﬂaumm

Abstract

This article presented the conceptual framework for investigating the impact of organizational restructuring on
employee performance and organizational commitment of state enterprise employees. This proposed framework was
developed by reviewing related literature that expresses the relationship between well-being, performance and
organizational commitment of employees which has been restructured. Regarding the past literature review, it was found
that most of researches are focus on the study of restructuring with staff reduction. Those study results lead to negative
impact on well-being, employee performance and organizational commitment. But in some researches, positive effects are
also found. It depends on the differences of the restructuring methods and the differences of each organization as variables
key. In addition, there was none of clear difference in the impact of restructuring on wellbeing between restructuring with
and without staff reductions. For Thailand, the impact of restructuring without staff reductions in the context of state
enterprises had not been studied. Hence, this proposed framework contributes to better understanding of the impact of
organizational restructuring on employee performance and organizational commitment for organization and managers. It
also has a potential for organizations to be considered while opting the strategy of restructuring and for other researchers.

Keywords: employee performance, organizational commitment, organizational restructuring

45



P
v A

mM3lszumaimnmsve s inndenyasmans asai 59 AVUATHFNAATUAZUTINTFIN

v
o A

anvazngAnssudinfiaawanannuiawelalunvumazanagniiulumsinau
o ' o
WU UNQNIDUIUBLITHUINE ﬂ1‘§ul1/‘|ﬁ1uﬂi1’iﬁ3\‘l
The effects of characteristic of leadership behaviors to job satisfaction and work engagement for
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Abstract

This paper presents a conceptual framework for investigating the characteristics of leadership behavior for state
enterprise organizational. The proposed framework is developed from the related literature review on the relationship
between leader behavior and job satisfaction including work engagement. The literature reveals that there are three
leadership styles. First, transformation leader style consists of four behavior, idealized influence, inspirational, intellectual
stimulation, and individual consideration. Second, transaction leader style consists of two behavior, contingent reward, and
management by exception both active and passive. Finally, laissez-faire leadership style. There are previous research shows
that leadership styles influence both job satisfaction and work engagement. This framework aims to reveal the significant
characteristic of leadership behaviors that affect job satisfaction and work engagement along with identifies characteristics
of leadership behavior that employee preference. To guide employees at the supervisor level and above, to adopt leadership
behavior characteristics that have a positive effect on job satisfaction and work engagement.

Keywords: characteristics of leadership behaviors, job satisfaction, work engagement
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Abstract

Kuan Kreng Peat Swamp forest is a rich in biodiversity. It is an important resource of the Thai country. Nowadays
the forest is degrading due to various problems. Due to the country budget is limited. It is therefore necessary to calculate
the value of the resource for conservation. This paper is try to assess the willingness to pay (WTP) for the conservation of
the Kuan Kreng swamp forest of a sample group representing the Thai people. Using the contingent valuation method,
single bound, closed-ended questionnaire. The online survey method was used for 400 samples each region. Also analyzed
the socio-economic factors which affected the willingness to pay. The study found that the willingness to pay is estimated
about 38,415.6585 baht/person/year. The conservation benefits equal to 1.47 trillion baht/year. The most reason to be
willing to pay is to conserve the swamp for recreation, most of the reason for not being willing to pay is not enough money
to pay. The factors affecting the willingness to pay positively were membership of the environmental organization and age.
Negative factors were the knowledge of the swamp forest and personal income respectively.

Keywords: conservation value, contingent valuation method, peat swamp forest, willingness to pay
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A financial feasibility study on construction of power plant using biogas from Cassava Residue:

A case study of Major Cassava Community Enterprise of Baan Sam Yaek in Amnat Charoen
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Abstract

Major Cassava Community Enterprise of Baan Sam Yaek in Amnat Charoen initiated to build a power plant that
gathers cassava from its members to sell to the cassava powder factory and receive the cassava residue to produce biogas
and generate electricity distributing to the Provincial Electricity Authority. The objective of this research was to study the
financial feasibility of building a power plant using biogas from cassava residue. The in-depth interview was proceeded to
collect data from presidents of the community enterprise and Very Small Power Producer (VSPP) in Amnat Charoen.
According to the study, the financial feasibility on investment has Net Present Value (NPV) amounting THB 53,391,590
(positive), and Discounted Payback Period (DPB) at 5 years and 9 months (as scheduled), Benefit-Cost Ratio (BCR) was
1.35 (more than 1), Internal Rate of Return (IRR) was 25.86 percent (more than Discount Rate), Switching Value Test of
Cost (SVTC) and Switching Value Test of Benefit (SVTB) were 34.62 percent and 25.72 percent respectively. In addition,
if the project delay for a year or deprives of raw materials in some months, the financial investment is still possible.

Keywords: biogas power plant, cassava residue, financial feasibility
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Cultural capital affecting Thai horror and ghost games producer
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Abstract

“Cultural Capital Affecting Thai Horror and Ghost Games Producer” is a study examining the relationship
between Cultural Capital and its influences on horror and Thai ghost game production. An in-depth interview was
conducted on game producers from three different game studios (Y ggdrazil Group, Mad VR Studio, and Long Wing Studio)
in terms of (1) characterization, (2) plotting, and (3) ideologies, beliefs, and social values. The results demonstrated that
these game producers were knowledge-based workers with at least undergraduate degrees. Their cultural capital was
institutional and substantive, derived from both direct and indirect channels. This cultural cultivation within an individual
or a group of individuals resulted in three different “World Views”; Animism, Religion and Superstition, and Karma and
Reincarnation. The cultural capital, further, constituted an aspect of a female spectre in a patriarchal society which
determined certain ideology, belief, and social value contributing to the uniqueness of horror and Thai ghost games.
Moreover, these game producers used folklores, portrayal of ghosts in mainstream media, and the hybridization of foreign
cultures as inspiration in producing the games.

Keywords: cultural capital, horror game, Thai ghost

50



¥ o
v A

M31szgun I INMsveInIINdanbATmMans asai 59 Auymemans iz danumans

d’ d‘ a a | | d’ U U a U R
31.]!!111Jﬂ15ﬁ®ﬁ1§!1/\|®3ﬁ1‘ﬁﬂ%‘ljﬂd‘ﬁu!!ﬁﬂﬁ({ﬂ!!ﬁ\‘iﬂ1ilﬂﬂﬂulﬁjﬂQN’JWﬂiiNBﬂNW@ﬂN‘H: NIUANE
suneduUNs e e Iadeslva
Communication model for community enterprises in era of disruptive innovation: A case study

San Sai District, Chiang Mai Province
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Abstract

The purpose of this research is to study a communication model for community enterprises, using the in-depth
interview, participatory observation and small group meetings. This research found that the community needs
communication to develop and establish participation in community enterprises. Appropriated communication form is
social media for promoting products of community enterprises, giving information and presenting via Facebook fanpage,
developing the community to become tourist attractions and using mobile phone applications to make room reservations.
These communication models were used to promote the local people’s understanding of how to use technology and
encourage participation in self-reliant community development to be ready for the coming of era of disruptive innovation.

Keywords: community development, community enterprises, disruptive innovation
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Abstract

This mixed-method research aimed to develop the English vocabulary skills of the cosmetic shopkeepers at Kimyong
Market and to investigate their satisfaction through the Cosmetic Webpage by using questionnaires, tests and informal
interviews. Twenty cosmetic shopkeepers at Kimyong market participated in the study. The instruments used in the research
were Cosmetic Webpage and the Cosmetic Webpage satisfaction questionnaire. The findings revealed that the effect of using
a Cosmetic Webpage could develop vocabulary skills of cosmetic shopkeepers in Kimyong Market. The comparison of test
scores after using the Cosmetic Webpage was significantly higher than before learning by observing the increase in average
scores from a 14.75 mean to 22.00. Moreover, the Cosmetic Webpage could promote sale promotion because the shopkeepers
could recommend and sell the products in English for foreign customers.

Keywords: cosmetic, shopkeepers, vocabulary, webpage
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Genre-based approach: Move structure and structural elements analysis of fast food
chains’ CEOQO letters to customers due to the COVID-19

Pimpitch Larpsomboonchai, Wannana Soontornnaruerangsee®

Master of Arts (English for International Communication), Department of Foreign Languages,
Faculty of Humanities, Kasetsart University, Bangkhen Campus, Bangkok 10900, Thailand
*Corresponding author. E-mail address: wannana.soon@gmail.com

Abstract

Apart from health crisis issue, the pandemic of COVID-19 also effects business
operation in every part of the world including the top fast food chains. In this circumstance,
CEQO letters to customers are considered crucial for business communication, especially in the
context of unusual situation. This study therefore aimed at investigating move structure and
structural elements of twenty-one purposively selected fast food chains’ CEO letters to
customers by adopting Bhatia’s (1993) generic structure of sales promotional letter and
Taylor’s (2012) parts of business letter, respectively. Part of the findings revealed that there
were both similarities and differences between moves found in this corpus and Bhatia’s (1993)
framework, especially, it was found that there were extra moves from Bhatia’s (1993) occurring
in this study. As the studies of CEO letter to customers due to the pandemic situation are rare,
the findings of this study could be a guideline for businesses, people who mainly use letters as
a communicative channel in both usual and unusual situations, including those involved in
English for communicative purpose pedagogy in creating their own effective business letters
to customers due to other emergency cases further.
Keywords: genre-based approach, move structure, structural elements,
fast food chains’ CEO letters to customers due to the COVID-19
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Cohesive devices used in the COVID — 19 news articles: The case study of BBC and CNN

Athapinya Thipvatee*, Siriporn Lerdpaisalwong
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Abstract

Mass media plays a crucial role in human life. The most prevalent reported life-
threatening disease from the late 2019 is COVID - 19. Previous studies examined the media
language of COVID - 19 in terms of move analysis, morphological process, and others.
However, the use of linkers in BBC and CNN had received little attention. Cohesive devices
are important for readers and writers; they create better coherence which leads to understanding
of texts. This study identified the use of connectors in COVID - 19 news from BBC and CNN.
This study aims to identify cohesive devices used in COVID -19 news. The researcher mainly
used qualitative corpus research design, and frameworks from Halliday and Hasan (1976).
The academics stated linguistic devices consisting of 6 groups: reference, substitution, ellipsis,
conjunction, transition, and lexical cohesion. The corpus of the study is purposively chosen
from 15 COVID - 19 news. The findings revealed that the most frequently employed of
connectors is lexical cohesion. The results could be applied to writing to highlight
the importance of cohesive devices in news. In order to find out cohesive ties in other texts,
it is recommended that further studies should be counted on other media texts like magazine,
online news, and radio.
Keywords: cohesive devices, COVID — 19, news
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A Corpus-based study of AND by Thai EFL learners

Pawichaya Mamuenvai*, Kittinata Rhekhalilit
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Abstract

AND, a coordinating conjunction mainly used to add information, is by far the most
commonly used conjunction in all registers (Biber, Conrad, Finegan, Johansson, & Leech,
1999). Although some researchers such as Leung (2005) and Ying (2007) have studied the use
of AND by learners with different backgrounds, it has been observed that the use by Thai EFL
learners has not been studied much. Thus, this study investigates how Thai EFL writers of
different proficiency levels use AND in their writings, in terms of frequency and positions. The
data were analyzed through Thai Learner English Corpus (TLEC), which consists of a
collection of English essays written by Thai undergraduates (intermediate level and advanced
level), and Thai journalists (professional level). The findings indicate that AND was employed
the most frequently by advanced learners compared to other groups. The study was
hypothesized that AND might be placed in a sentence-medial position as it conjoined two
independent clauses into one constituent (Celce-Murcia & Larsen-Freeman, 1999). However,
the findings reveal that AND was used in a sentence-initial position by writers of all levels
despite a prescriptive rule that coordinating conjunctions must be restrained at the clause
boundary (Biber et al., 1999).
Keywords: coordinating conjunctions, levels of proficiency, Thai EFL learners
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Abstract

The use of code-switching among a group of drag queens can provide a better understanding in
identity expression and formation among their group. It can be observed that the use of code-switching
is frequently found in Drag Race Thailand, a Thai reality TV show and each type of code-switching
can indicate the drag queens’ motivation. Therefore, this study aims to investigate the types of code-
switching used by drag queens. The data was collected only from the Runway part from episode 1 to
episode 11 in Drag Race Thailand Season2 program based on Myer-Scotton (2007). The switching
involved in this study is only from Thai to English and in the sentence level. The result of this study
showed that there are four types of code-switching, namely: Sequential unmarked choices; Switching
as an unmarked choice; Code-switching as a marked choice, and Code-switching as an exploratory
choice. The most frequently type of code-switching used is sequential unmarked choices (49.18%),
while the least frequently used is switching as an unmarked choice (9.84%). Making sequential
unmarked choices among drag queens in this study indicates the solidarity among drag queens in
community.

Keywords: code-switching, drag queens, types of code-switching
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Abstract

The purpose of this research were (1) to investigation and development of a causal relationship model of burnout
for secondary school teachers with empirical data and (2) to study of causal factors influencing of burnout for secondary
school teachers. The samples of research were two hundred seven teachers of Secondary Educational Service Area, Office
four (Pathum Thani- Saraburi) from multi-stage sampling. The research instruments were job stress scale, work-family
conflict scale, role ambiguity scale and burnout scale. The statistics employed was structural equation modeling. The results
of research found that (1) a causal relationship model of burnout for secondary school teachers was fit with empirical data
(XZ =32.63,df =22, p=.06, GFI=0.97, AGFI = 0.92, CFI = 1.00, RMSEA = 0.04, SRMR = 0.03) and (2) The burnout
influencing of role ambiguity, work-family conflict and job stress by every variable’s explanation of burnout 95.00.

Keywords: causal factors, burnout, secondary school teachers
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Where in Bang Khen Field that King Rama VIII sowed rice seeds: A scientific analysis
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Abstract

The last royal function of King Ram VIII was sowing rice seeds on June Sth, 1955 in Bang Khen Field. This
historic event is important Thai agriculture. It led to the government declaration of the date as “National Rice and Farmer's
Day”. The royal function was not in the program of the royal visit to Bang Khen Field, thus it was unclear whereabouts
the royal function took place. This study analyzed the elements, background and shadow appeared in all the related
photographs which were direct historical evidences. It was found that all solid evident showed King Ram VIII only sowed
rice seeds at one place in Bang Khen Field. That was north of Wat Phra Sri Mahathat Woramahawihan, Bang Khen Field,
in the morning of June 5" 1955,
Keywords: Central of Agriculture at Bang Khen evidence, National Rice and Farmer's Day royal picture,

Wat Phra Sri Mahathat Woramahawihan
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Historical and cultural tourism: A case study of Saisen Promotion Theater,
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Abstract

This article aimed to analyze the value and importance of Saisen Promotion Theater in Kanthararom district,
Sisaket province as being a historical and cultural tourist site. Cultures of Lao ethnic group of Ban Latai in Kanthararom
district were imitated through performances, scenes of ancient Khmer castles, forts, and Royal train journey of King Rama
9 by the time he paid a visit to Sisaket, ancient houses including Khok Nong Na model (Royal farming model), and
sunflower fields. Historical tourism management guidelines were proposed through a model of tourism communication.
The study results found that this tourist site possessed 3 aspects of value as historical importance, identity of an era, and
social importance and locality commitment. The historical tourism management through tourism communication model
should be provided with information related to performance areas, communication signs, signs describing the importance
of places and cultures, souvenirs, local guides, tourism guidebook and manual, and information in electronic media.

Keywords: communication, historical and cultural tourism, Saisen Promotion Theater
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State liability to remedy environmental damages: A study of air pollution damages in
Thailand
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Abstract

This research has been studied on the legal measures to remedy environment damages
which included a study of state liability to remedy victims of the problem of PM 2.5 in
Thailand. The research was conducted through documentary research method and the laws in
four major countries including the United States, Canada, China, and South Korea were studied
to compare with the laws in Thailand in terms of remedying those who were affected by PM
2.5. Obviously, the legal measures for using on reparations for the victims and hazardous dusts
have been concerned in this part. Additionally, the right for having clean air in the environment
still be the question to ask in the present day. The researcher has noticed that the various
activities have occurred in many places to create the air pollution, which is the cause to be
harmful for health which could not be compensated by a specific polluter. Therefore, the role
of State liability to remedy environmental damages must concern to the injured person and
person who has been affected from the overall factors of air pollution as to protect the
fundamental right of people. Nevertheless, the definition of State responsibility and liability
are not clearly for defining with respect to environmental degradation, but it has related to the
many cases who have affected from the air pollution. The researcher has found that due to the
environment damage is different from general damage when compared with other violation of
rights. There should be specific rule to remedy for this particular damage in environment case
(Environment Torts) in order for the injured person to have proper remedy. Also, it should
identify the administrative remedies measurements by adding more sections in National
Environment Quality Act, and the way to remedy by government for concerning on damage
were occurred in specific area (Community or Area-Based Reparation) as the liability without
fault when having damage for ecology or/and environment as a whole, which needed the way
to remedy by the state together with the traditional rule of compensation under tort law.
Keywords: environmental damages, remedy, state liability

60



¥ o
v A

M31szgun I INMsveInIINdanbATmMans asai 59 Auymemans iz danumans

v ] .=“,’ d‘ d
mimummgaazmama“!ummamiaau"lau

Witch hunts and the Kangaroo court in online communication
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Abstract

This research aims to (1) examine communication elements of online witch-hunt in Thailand and (2) to explore
the impacts on the lives of an individual or a group of individuals affected by these phenomena and their approach in
dealing with the problem. Three cases were selected to be part of this investigation covering three controversial topics;
Miss Pannika Wanich and the criticism against the Thai monarchy, Miss Patchamon Thaneewatcharakul and her adultery
with a celebrity, and Mr. Pinit Ngarmpring and the controversy around genders and transsexuality. The study was carried
out by employing two qualitative methodologies, Content analysis of Facebook pages and in-depth interview of these case
studies. The results revealed that Facebook pages’ content and followers’ comments indicated the activities of online witch
hunting. In addition, the results from the in-depth interview demonstrated these followings; (1) an impact in terms of human
rights, (2) negative influences on family members, (3) negative influences on professionality, (4) negative influences on
relationship with surrounding individuals. Lastly, these case studies’ approaches to tackle the problem are; (1) clarifying
the allegation on Facebook, (2) addressing the allegation to mass media, and (3) prosecution.

Keywords: communication elements, Kangaroo court, witch hunt
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Abstract

The study analyzes various characters in a German movie and an American movie which are based on the same
German literature. The factors in Gender Studies used in this analysis are the following literary elements: the number of
characters, the characterizations, the characteristics of gender which affect the story as well as the contrast of major
characters in the American and German version. The current work reveals that the number of characters in both versions
are different. Compared to German version of the movie and the original literature, the American version added two more
characters — the grandfather and the butler. According to Gender Studies, the masculinity symbolizes the strength and
dynamic. This is the reason why the major female characters in the American movies are significantly overshadowed by
male characters while the German movie mainly followed the plot of the original story.

Keywords: comparative literature studies, film studies, gender studies, German literature, youth literature
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